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Purpose:
This email series is designed to re-engage customers who were part of the 2-week trial program and maybe did not purchase a subscription or purchased a subscription and since quit. 
The goal of these emails is to try and reconnect with the customer and remind them how your product makes their life easier or some portion of their life more “convenient.” Think tools like WhatsApp, Waze, or Slack. These products become integral to the person’s daily life. So it’s important to make your wording similar to that for your products.   
Depending on your product/service, you can either do this as a full series or choose one or two of the emails to send to your customers. Remember, you had already engaged with them before so make sure that you are just reminding them of why this product was important to them. Also, don’t be too pushy or aggressive with the sales. If a customer has chosen not to use your product, offer them the value they can receive and respect their decision if you can’t change their mind. Being too aggressive and sending too many emails could feel very spam-like and be a major turnoff. 










Asset Content List 
Email 1: Simple Reminder and Reengagement Email 
· Special Offer Link
· Comprehensive Ebook or Knowledge Library 
Email 4: Feedback/Survey Tool 
· Survey 
· Survey 
Email 2: Updated Service or New Product/Feature 
· New Feature 
· Video or PDF tutorial/infographic
· Subscription Purchase Landing Page 
Email 3: Special Discount to try updated service/new tool 
· Discounted subscription landing page
· Discounted subscription landing page
· Discounted subscription landing page 















14 Day Subscription Reengagement Series 
Simple Reminder Email 
Delivered 6-Days after trial period ends or the last email sent from previous campaign
Remind customer of service, value proposition, and any special deal offered originally at the end of previous email series 
Subject Line: 
A. Don’t Forget About Us; We Didn’t Forget You 
B. [Product/Business] can still help you with [Problem/Value-Proposition]
Content Line: 
Hello name, 
Well, two weeks went by faster than we thought. 
We noticed that you had let your free trial period lapse and did not sign up for a full subscription. 
We get it. Sometimes you are too busy and maybe didn’t get enough time to work with the [Product/Business]. 
Well, because we understand, we are still offering you [discount or promotion from previous email series]. 
Claim your special offer now before its gone. 
Also, to make it easy to utilize and use our product, we have compiled all of our training, tips, and tricks into this comprehensive e-book. 
Download the ebook here. 
Remember, [Product/Business] can provide you: 
•    Value/Benefit 
•    Value/Benefit 
•    Value/Benefit  
Don’t get too busy to miss this amazing opportunity. 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
Feedback Email 
Send this out 1 week after the previous email
Description: If there is little response to any of your reengagement emails, this could be a valuable tool to help you better determine how to market or improve the product for your customers. Many times, reviews can give you the exact verbiage, style, and tone to use or not use in future emails. 
Subject Line: 
A. Help us make [Product/Business] Better 
B. We are sad to see you go, what’d we do? 
Content: 
Hi [Name], 
We noticed that you did not take advantage of our [Product/Business]. That makes us a little sad. 
We want to make sure that the products we make are benefitting you and providing [Value-proposition] for you or your business. 
To help us better improve our services, please take this brief survey. 
This will help us determine ways we can improve our services, products, or how we communicate with you. 
The last thing we want to do is sell snake oil to you. We want to make sure our content is valuable for you. 
Please take this survey now. 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]







Updated Service/Tool or New Product/Feature Email 
Sent whenever new feature is released after two-week trial period 
Description: The feature here has to be something that will completely change or improve the user’s interaction with your product. It can’t be a simple glitch fix; it has to be a whole new tool or service included with the product. 
Subject Line: 
A. Hey, this new feature does [Description], thought you might enjoy. 
B. [Product/Business] just added [Feature], might want to check it out again. 
Content: 
Hi [Name], 
Over the last few months, we have been working tirelessly with our current users and their feedback to figure out how we could improve [Product/Business]. 
One of the things that we continuously heard was “we would like to see (the feature that you are about to introduce). 
So, we made it happen.
We wanted to reach out to you and let you know we added [new feature] to our [product/business]. 
This new feature will allow you to [brief description or bullet points of value/benefits]. 
We wanted to let you know about it because we thought this could be a deciding factor to make you want to use our product, it just wasn’t ready yet. 
Now it is. 
Check out the new feature and watch this brief video on how you can utilize it for your needs. 
You can still purchase a subscription and utilize this and all the other features [Product/Business] provide today. 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]



Special Discount Email 
Sent 3-8 weeks after end of original series 
Description: Provide this email when you feel like the financial timing may have been off. Sometimes, you may catch a business in a better or worse financial spot. Send this email out right after taxes are done or before major spending holidays when businesses are likely to have more disposable income. 
Subject Line: 
A. Maybe it wasn’t right the last time, but now could be the moment 
B. Sorry We missed you; but maybe it’s time to try again. 
Hey [Name], 
It’s been hard not having you around these last few weeks. We have been working hard on improving, updating, and building out [Product/Business]. We have added some new features and really tried to make sure that we are providing (value-statement). 
Well, we know sometimes our timing could be off. Maybe you enjoyed our product but weren’t ready to purchase. 
It’s ok. We understand. 
But with all of the new features we just added, we wanted to make sure we still gave you the option to purchase our service and see how it can now help you. 
So today we are offering an exclusive discount to try out our new [Product/Business]
Click on the link to try today! 
With our newly updated service we can provide: 
· New Feature 
· New Feature 
· New Feature 
Since you had already tried to original service, we wanted you to see what the new options have to offer. So we are offering a reduced subscription fee at (discount deal)% off the original price. 
Hurry up and jump on this exclusive and one-time offer. 
We miss you; we want you to work with you again. 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
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