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Customizable Email Content for Your Autoresponder







Purpose:
This email series was designed to assist potential customers try out a digital product before they purchase. This is ideal for a subscription based online CRM tool or similar service. The goal of this series is to introduce all of the different features of the product and start getting your customer used to working with the product. Each email will introduce a feature, provide a learning tool, and give action steps on how to use the feature. By the end of the series the customer should have worked with the product, become familiar with the service and seen first-hand the value that the service can provide and purchase the subscription.  
The series is flexible and can be expanded or decreased based on preference. The current model is set up for a daily email to be sent during a 2-week trial period. 
This is good for businesses that offer multiple services through their subscription. If you have multiple widgets, this is a good way to introduce all of them during the subscription period. 
Note: For customers to be comfortable using a product they require a little bit of “hand holding” and directing them on how to use a product. Most customers think that they can look at a product and just use it, but most of the time they don’t bother to use the product or miss the key feature that benefits them. By directing them and giving them materials to teach them about the product you ensure that they will take action and use the product. 












[bookmark: _GoBack]Asset Content List: 
This should include all hyperlinks in each email. This is a good reference tool when building the copy. 
Email 1: Introduction of service and Staff-General Expectations of Email Series
· Link 1: Account Login
· Link 2: Subscription Page
Email 2: Overview of Business
· Link 1: Training Tool-Video, PDF, Word Doc, Blog Post 
· Link 2: Same as Link 1
· Link 3: Subscription Page 
Email 3: Introduction to feature A 
· Link 1: Training Tool 
· Link 2: Same as Link 1
· Link 3: Knowledge Library, FAQ or Help Desk 
Email 4: Introduction to feature B
· Link 1: Training Tool-How to Guide with suggestions to use tool 
Email 5: Introduction to feature C
· Link 1: Training Tool 
· Link 2: Subscription Service 
Email 6: Introduction to Support Services
· Link 1: Knowledge Page 
· Link 2: Help Desk or Live Chat 
Email 7: Trial Reminder 
· Link 1: Subscription Page 
Email 8: Introduction to feature D 
· Link 1: Testimonial Report on Service D 
Email 9: Introduction to feature E
· Link 1: Feature E Video-Testimonial/First Hand Success of Feature 
· Link 2: Same as Link 1
Email 10: Summary/Hard Sale 
· Link 1: Subscription Page 
· Link 2: Subscription Page 
· Link 3: Subscription Page
Email 11: Personalized Invitation from CEO  
· Link 1: Subscription Page 
· Link 2: Subscription Page 
· Link 3: Subscription Page
Email 12: Final nurturing email/ last attempt discounted sale or product redirect 
· Link 1: Discounted Subscription Landing Page 
· Link 2: Discounted Subscription Landing Page 
· Link 3: Discounted Subscription Landing Page 


12 Email Nurturing Series
1st Person from individual that works for business. 
Tone: Casual and slightly informal
Introduction Email 
Sent immediately after signing up for mailing list (or within 12 hours) 

Description: Used to set expectations of email series including purpose, content, and timeline
Subject Line: 
A. Welcome to [Name of Product/Business] 
B. We are so excited for you to try [Name of Product/Business]
Content: 
Hi (Name), 
Thank you so much for signing up for [Insert name of Product/Business]. 
We are excited to work with you and honored that you have decided to work with us! We are ready to try our best to make [Product/Business] one of your key assets to success! 
[Name of Business] is the premiere one-stop online resource for [Problem You Are Solving]. 
[Mention your value-proposition here] 
Click here to login in to your new account now! [Hyperlink login page] 
Here is what we are going to be able to help you with: 
· Benefit 1 
· Benefit 2 
· Benefit 3 
To help you get started with [Business/Service], we will be sending you a series of emails over the next two weeks titled: 
[Email Series Title] 
These daily emails will introduce you to the site and provide you with the different resources, tools, and tutorials for how to best utilize [Product/Business]. 
We hope you enjoy the site. If you have any questions or want to see if there is a real person on the line, send us an email at [customer service email]. 
Again, our goal is to [Insert value-proposition statement here]. 
Keep an eye out for our emails, we look forward to talking to you soon! 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website] 

p.s. Don’t forget, this is a 2-week trial period. Once this two-week trial is up, [Mention what they will be losing access to]! We want to make sure that you can continue to receive [Mention benefit of service]. To make sure that you can continue to have access to all of your online materials in one easy to use site, ad-free and built just for you, purchase a monthly or annual subscription today! 
You can check out subscription pricing here. 
Email 2
Delivered 24 Hours after email 1 
Description: Overview of benefits of using tool. Recommend having a PDF downloadable or video to watch
Subject Line: 
A. Free [Name of Service] Download 
B. [Email Series Title]: Introduction to [Product/Business] 
Content: 
Hi (name), 
To better help you reach that [Email series title], we thought we would use today to introduce you to what [Business/Service] has to offer. 
When you were looking for a similar service like [Product/Business], I am sure you were asking yourself a million questions to determine what the best product would be for you: 
[Question for how you are going to use this service] 
[Question for how you are going to use this service]
Well fortunately, this Is exactly what [Business/Product] provides for you! 
· Value A (relates to question asked above)
· Value B (relates to question asked above)
· Value C (Idea for how to use the service/product)
· Value D (Idea for how to use the service/product)
The possibilities of what [business] can provide are endless. 
To help you understand how you can best utilize our services, we have created a quick [Downloadable Training Tool] to help you learn how to use our [Service]. 
Click here to view your [Training Tool]! 
We love it when it is easy to communicate and connect with you. So does your audience. Make it easy for them to connect by learning how to best use [Business/Product]. 
Watch the [Training Tool] now! 
Once you see what you can do, feel free to play around with the features. 
Lookout for tomorrows email was we venture into (Specific Service/Tool) 
Cheers!
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
P.S. Your two-week trial is going to be over before you know it. If you want to continue using your nearlyweds.com site online, you can always purchase your monthly subscription for a low fee to make sure that you continue to have access to this great tool! 

Email 3

24 Hours after email 2 

Description: Discuss feature A of product/business. This feature should highlight t how to make it easier to store or manage data. Some sort of organizational feature. 

Subject Line: 

A. [Name of Email Series] [Feature A] 
B. Creating the perfect [Feature A] 

Content: 
Hello (name), 
Welcome to today’s email from [Email series title] day 4: [Service A]
As you know, (introduce the service by stating why it’s integral to your customer’s success). 
[Feature A] directly addresses (Problem) by: 
· Benefit of feature 
· Benefit of feature
· Benefit of feature 
To best help you utilize this feature, we have provided for you [Training Tool Preferably worksheet or PDF]
Download [Training Tool] to get started. 
This [training tool] will provide you with insight and tricks into how to utilize this service. In no time you can be [describe what feature can do]!
Download and start playing with this feature now! 
If you are excited and want to check out some of our other features, you can always check out our knowledge library or use our helpdesk to learn more about the product. 
Good luck! 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]

Email 4
24 Hours after email 3 
Description: Provide overview of feature B for Business/Service. This feature too should make something easy for customer. Some sort of organizational or automating tool. 
Subject Line: 
A. [Email Series Title] Getting to Know [Feature B]
B. [Feature B] Your Easy to Use Tool for [X] 
Content: 
Hey (name), 
Today, we wanted to show you a feature that we are totally excited about. 
[State problem that feature b solves] 
Well to make it as easy as possible for you, we have created [Feature B]!
This feature provides [Provide value statement for feature b]. 
Using [Feature B] is extremely easy! Check out our how-to guide here.
Once you have [feature B] set up, you can [state what Feature B can do]. 
Look how easy it is to get started. 
Remember, [business value statement]. 
Use [Feature B] today. Follow this simple tutorial to set it up and get it ready to go. 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
Email 5
Sent 24 hours after email 4
Description: Provide overview of Feature 3. Usually at this point you want to introduce the outreach materials to audience. Now that the backend is set you can start to introduce outreach materials. 
Subject Line: 
A. [Name of Email Series] [Feature C]
B. The easiest way to grow [Feature C]
Content: 
Hi (name),
Yesterday we talked about [Feature B], if you haven’t played with it yet, you are missing out. Don’t forget to check out how it can (benefit of service). 
Today, to add to how [Business/Service] can help you, we would like to show you [Feature C]. 
Now with this feature, our goal was to (value proposition). This helps you and your business by:
· Value 1
· Value 2
· Value 3
You can check out this feature here. 
This one is pretty straightforward. Check it out now. 
When you use it, try creating a simple [X] and sending it out to your customers. You’d be surprised by the instant results you will see. 
Cheers!
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
p.s. Your two-week trial is almost up! We don’t want you to lose out on this amazing tool. To continue using, you can purchase a monthly subscription here. 

Email 6
24 Hours after email 5
Purpose: Introduce customer support services and resources. Now that customers know of features, don’t want them to get too overwhelmed. Need to make sure they have support and resources to access beyond the emails limited reach. 
Subject Line: 
A. [Name of Email Series] Getting To Know the Site
B. Feeling Lost, Need Some Help? Check out Our Support Services 
C. The Number One Secret To Accessing All Our Features 
Content: 

Hey (name), 

I hope you have had some time to look around the site and get familiar with the layout on your site. 

Today, I wanted to make sure that we told you about one of the most important resources that you now have access to. 

Over the last 6 days we have started to show you how to use some of the best resources from the site and hopefully you have taken advantage of these services. 

But what we are showing you over this two-week period is just scratching the surface. To really use the [Product/Business] to its full extent, you can check out our: 

· Full Support Services 

One of our top goals is to make sure that we provide you with the support and services to have an amazing digital experience. 

For full and in-depth tutorials, you can always access our knowledge page that will help you add, refine, and personalize your site to meet your needs. 

We also offer an amazing live chat and help desk that you can reach out to nearly 24 hours a day to help you with any technical issues you have. Our team know the site inside and out and are ready to help you figure out all of the tools and services nearlyweds.com provides. 

Don’t forget, you are almost halfway through your 2-week trial. Don’t miss out on this amazing service.
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]

Email 7
24 Hours after email 6
Purpose: Reminder of the two-week trial period is coming to an end. 
Subject Line: 
A. [Name of Email Series] 1 week of your trial left! 
B. Reminder, you have 1 week left before all of your work is gone!
Content: 

Hey (name), 

We are about 1 week into your 2-week trial of [Product/Business] 

From our team, we hope you have been finding out just how much this site can offer you for your (value proposition). 

We know it has done wonders for some of our other customers. 

Check out this story from Person A: 

“Testimonial 1” 

Or this one about how easy our site is to use from person B: 

“Testimonial 2” 

These people were similar to you. They wanted an easy to use service that (insert purpose of business/service). 

I personally hope that you have had fun using our service and you are seeing how easy it is to use and connect with your audience/customers! 

Over the last week we have showed you: 

· Feature A 
· Feature B
· Feature C 
· In-Depth Customer Support and Knowledge Base 
· Ease of Use 

We still have a lot more features to show you about our site and what it can do for you. But remember, if you decide to not purchase, all of your hard work and effort is lost forever!  

Wouldn’t it be so much easier to continue using a product that has already shown that it can meet the demands of your business/service? 

If you are ready to purchase [Product/Business], check out our subscription services and prices here. 

In our next email, we will be introducing you to another feature that [Tease feature D].  We know you won’t want to miss this one! 

Cheers! 

[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]

P.s. One week has flown by, another will go just as fast. Don’t forget to purchase a subscription for your site today.  If you need any help, we encourage you to reach out to either our live chat or helpdesk who can assist you with anything you need on the site! Feel free to talk to them today! 

Email 8
24 Hours after email 7
Purpose: Introduce Service D
Subject Line: 
A. [Name of Email Series], Introduction to Feature D 
B. Have You Ever Wanted to do (X)? Well now you can with this! 
Content: 
Hello (Name), 
Well, now that we are into the final week of your trial period, let’s start hitting you with some of the heavier services and features that [Product/Business] can provide! 
As a reminder, [Product/Business] can provide you with (value-statement). 
To best help you with that, we have created a little feature that can (describe feature D). 
This will help you by: 
· Benefit 1
· Benefit 2
· Benefit 3
To use this service, we have figured out a little trick that will make this easily your most favorite feature. 
To learn about it and how to use it, you can download this little report here: 
How to use Feature D to make X happen faster than your competitors (Or variation, the goal is to make sure that they see this as a huge feature and this report provides insider information) 
Read this report, take action on this feature tonight and see almost instant results. 
Trust me. 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
Email 9 
24 hours after email 8
Purpose: Introduce the final service before the hard sale. This will be the best feature that you can provide from the product or something that they can see instant results from. After this feature, you will only be selling and not providing value. 
Subject Line: 
A. [Name of Email Series], Introduction to Feature E
B. The best feature saved for last, Feature E 
Content: 
Hi (Name), 
Okay, we are going to cut right to the chase. 
This feature today is one of the best. By using this feature you get: 
· Value A 
· Value B
· Value C 
You don’t have to take our word for it, 
Check out this video of Feature F in action and see just how good of a service this is! 
(Feature E) will be able to provide you with: 
· What it can do 
· What separates it from similar products 
· Results it can provide 
Listen, take some time (List out quick steps and how to use feature F). 
Try that right now and see what results you can get for yourself. 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
p.s. 
This video is the best way for us to show you the value of this feature. Check it out now. 
Email 10 
24 Hours after email 9
Purpose: To Summarize and to show the value of the product. Bring everything you talked about together and show how it works to improve whatever you are selling. 
Subject Line: 
A. [Name of Email Series], Bringing It All Together 
B. Increase (Value-Statement) With [Product/Business] 
Content: 
Hey (Name), 
Well by now, I hope that you have had some time to dig into some of the features that we have talked about. 
I hope that you have seen how [Product/Business] can be extremely valuable in helping you with (Value-Statement) and how each of our features was expertly designed to make your life easier and your business more productive. 
As a reminder, here is what our [Product/Business] can provide to you: 
· Summary of Feature A
· Summary of Feature B
· Summary of Feature C
· Summary of Feature D
· Summary of Feature E 
Through our email series [Name of Email Series], we have given you access to all of our tools and introduce you to the key features that make our product great! 
We have shown you our amazing customer support tools and our vast knowledge base that can answer any question that you have and shown you firsthand accounts of how these tools have helped other businesses/individuals. 
Now is your turn to have that same success. 
Now is the time to purchase your subscription to our services. Here at [Business], we set out to find an all in one tool that could (value statement) that was easy to use and could show tangible results. 
We almost were a little scared to share it because of the success we have had using it ourselves. But we are honored you wanted to try it out and we would really like to see you continue to use the service and be successful! 
Click here to purchase your subscription service and continue to use this amazing product! 
The work you have created in the last two weeks will go away if you don’t purchase today. The value we have brought you and the productivity could be gone forever! 
Don’t miss out on your chance! Check it out here. 
Sincerely, 
[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
Email 11 
24 Hours after email 10 
Purpose: Final reminder that two-week trial period is up 
Subject Line: 
A. 2 Week Final Reminder 
B. Your Success and All This Value, Gone Forever! 
Content: 
We are in the final stretch of your two week [Product/Business] trial. I wouldn’t be surprised if you have already seen huge gains in (X-usually niche market product is being sold for). 

You have now created a tool that will help you connect with your audience by (how you are connecting with your audience).  

We are so happy that we could offer you this opportunity to you to check out the potential of [Business name] and how easy it is to (value-statement). 

This email is a friendly reminder that your two-week trial with us is almost over. 

After two weeks, all of the hard work you have put into your site will be gone! 

· No more easy (Benefit A). 

· No more easy (Benefit B).  

· No more easy (Benefit C) 

· No more (Benefit D)

WE DON’T WANT YOU TO LOSE THIS OPPORTUNITY. 

To not lose any of the work that you have done, you can purchase access to our product via our monthly subscription service. This monthly or annual service will allow to keep your service active  to continue receiving the great value you already enjoy. 

You can check out the details on that here. 

Plus, as an added bonus, and since you have worked these last two weeks, we have decided to offer a special deal. (Insert special offer or rate for subscribers)  

We don’t want you to lose out so click here.  

Personally, our team here at [Business Name] can’t wait to continue to work with you!  

Sincerely, 

[Insert name of customer service individual]
[Title]
[Phone Number] 
[Website]
Email 12 
24-48 Hours after email 11 
Purpose: This is a personal invitation from CEO or owner of business. Different from the sales rep who has been sending the messages. This will be a persona request for service and offer a “too good to resist” deal. 
Subject Line: 
A. A personal request 
B. As CEO, I can’t but help offer you this one final deal
Content: 
Hi (name), 
My name is (Name of CEO) and I am the owner of [Business Name]. 
My team and I have been sending out emails to you over the last two weeks to try and help you learn about our [Product/Business] and what it can offer to you to help create an amazing service for your (Self/Business). 

No need to go through (state problem that product is trying to solve). No problems with (state another problem). No need to (state another problem).  

I originally started [Product/Business] because I was tired of dealing with all of these problems myself. I wanted an (value-statement). 

The reason why I am reaching out to you today is because I can see that you are at the end of your 2-week trial period. I know that sometimes it’s easy to lose track of time and have 14 days run out before you know it. 

But you can continue to use the service after this trial period is over! 

By purchasing a small-fee subscription for our [Product/Business], you will be able to take out a lot of the hassle of coordination and focus more on the important parts of your business. 

To do this, I wanted to offer you a special and exclusive deal for your monthly subscription: 

You can purchase a monthly subscription for (special offer too good to resist) 

That’s right. I really believe in this product and know you do too. We have shown you personal success stories and given you the resources to take advantage of this powerful tool. 

Remember, in less than two days, this service will be gone and we don’t want that. 

We want to make sure that you can have this great deal and use these amazing features we are offering you. 

Take advantage of this one-time offer today. 

After that, it is done and gone. Don’t waste this opportunity.

Looking forward to working with you soon! 

Thanks, 

[Insert name of CEO]
[Title]
[Phone Number] 
[Website]





image1.png
emalilforce




